
If you filled out the participation form located in the Introduction section of the Action Kit, you will receive a news advisory and news release—which include the Covering Kids & Families Back-to-School Campaign news hook—in the weeks leading up to the national launch. 

NEWS ADVISORY:




CONTACT:

[DATE]





[LOCAL CONTACT PERSON]/[PHONE#]

News Advisory Headline to Announce That Something Will Be Happening—the 

News Hook

“Kicker” in italics contains the secondary piece of info that is also a hook

As in a press release, your first sentence should reveal information about the “news” that will be coming. It is always loaded with information about the who, what, when and where, without giving away the entire story. Write this in a way that will interest the media, but does not give away so much that they do not need to come to the event or receive a full press release to report on it. 

Make the event facts in your media advisory easy to read by highlighting them with bullets or placing them in a box like the one below.


What:

Description of the event written in a uniquely newsworthy way

Who:
Names and titles of your spokespersons, except families, which should be listed as:

· Families from [REGION/STATE] enrolled in Medicaid and CHIP
Where:
Exact address of event, with directions if necessary

When:

Day of week, date of event, time

End your advisory with a brief description of your organization and the program. 

· B-roll with footage from enrollment events/activities around the nation, families receiving medical care, children headed back to school and children receiving checkups will be available at the event and between [TIME], [DATE] at [SATELLITE COORDINATES].

· A radio actuality with sound bites from [SPOKESPERSON NAME and TITLE] will be available from [DATE TO DATE] at [PHONE #].

NOTE: Remember to put your news advisory on your organization’s letterhead.
NEWS ADVISORY 


(Send three to four days before event date on letterhead.)








